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State Strategic Plan 2018–2023 (FY2019–FY2023) ViSiOn: Vermont’s economy is growing faster than the costs of living; our state  
is measurably more affordable each year for families and businesses; and we are meeting our obligation to protect the most vulnerable.

agency of commerce and community Development
strategic plan summary

mission: The agency of commerce and community development (accd) helps 
Vermonters improve their quality of life and build strong communities.

economy

goal: technology commercialization in Businesses

By 2021, support the growth of existing vT businesses, 
and recruit or help create new businesses in vT (or vT 
based) via technology commercialization. 

Key
indicators

 f INCREASE IN ThE VALuE ANd NumBER OF CApITAL INVESTmENTS IN AT LEAST 200 EXISTING BuSINESSES by 2021.

 f increase in The numBer of Business creaTed / recruiTed as reporTed Through vegi, rdc neTworKs and oTher funded 
parTners by a minimum of 20.

 f ImpLEmENT ThE ECONOmIC dEVELOpmENT mARkETING pLAN.
 » LAuNCh OF ThINk VERmONT CAmpAIGN ANd ThINkVERmONT.COm.
 » INCREASE ThINkVERmONT.COm ImpRESSIONS, uNIQuE VISITORS ANd CLICk ThROuGh RATES by (percentage to be determined after 

baseline is established) per quarter during calendar years 2018–22.

goal: targeted out-of-state marketing

annually, increase the revenue generated from 
rooms and meals taxes through targeted marketing and 
promotions to out-of-state visitors to generate more tax 
revenues and additional growth in the tourism economy.

Key
indicators

 f INCREASE ROOmS ANd mEALS TAX RECEIpT REVENuE by $5m/year.

 f INCREASE AVERAGE LENGTh OF VISITOR STAY FROm 2.4 NIGhTS TO 2.5 NIGhTS by 2019.

 f aTTracT 1,000 guesTs in “sTay-To-sTay” weeKend promoTion by the end of 2018.

affordaBility

goal: increase net new housing units

for 2018 through 2022, grow the number 
of net new units of housing, at all income levels, starting 
from the 2016 level, by supporting new construction and 
rehabilitation of existing unused or underutilized properties.

Key
indicators

 f increase The numBer of neT new uniTs affordaBle To Those earning 80–120% ami by 5% annually for 2018–2022.

 f increase The numBer of Building permiTs issued for new housing sTarTs to achieve 5% annual increase.

 f REduCE ThE NumBER OF VERmONT hOuSEhOLdS EXpERIENCING COST BuRdEN (30–50% of income spent on housing) and severe cosT 
Burden (more than 50% of income spent on housing).

VulneraBle

goal: increase Vermont Workforce numbers

By July 1, 2020, eliminate, and by 2024 reverse, 
the decline in vT’s labor force participation by reengaging 
and assisting discouraged and/or under-trained workers, 
targeting outreach to disenfranchised youth, bolstering 
employment services to individuals exiting the correctional 
system, minimizing barriers to employment for individuals 
on public assistance, and investing in career awareness 
resources for young Vermonters. (Supporting VdOL goal) 

Key
indicators

 f BY ThE ENd OF 2018 AChIEVE FuLL EXECuTIVE BRANCh AWARENESS OF, ANd SuppORT FOR, ThE CRITICAL ImpERATIVE OF 
EXpANdING ThE STATE’S WORkFORCE AS A pERCENT OF TOTAL pOpuLATION.

 f ThE NumBER OF WIOA pARTICIpANTS EXpERIENCING AN INCREASE IN WAGES WIThIN 12 mONThS OF uNSuBSIdIzEd EmpLOYmENT 
will increase from an average of $13.00 per hour in pY2016, to $14.50 per hour by pY2018.

 f The numBer of wioa parTicipanTs remaining in unsuBsidized employmenT 6 monThs afTer hire, will increase from 59% in 
federal program Year (pY) 2016 to 65% in pY2019, and 75% by 2022.

 f By july 1, 2020, The numBer of people enTering The laBor force will equal The numBer of people leaving The laBor 
FORCE; BY 2024 ThE NumBER OF pEOpLE ENTERING ThE LABOR FORCE WILL EXCEEd ThE NumBER LEAVING ThE LABOR FORCE. (This 
objective is dependent upon participation by multiple state agencies/departments).


